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IFI Digital Marketing Officer - Job Specification  
   
 

About Irish Film Institute   
The Irish Film Institute (IFI) is Ireland’s national cultural institution for film. It provides audiences 
throughout Ireland with access to the finest Irish and international independent cinema. It preserves 
and promotes Ireland’s moving image heritage through the IFI Irish Film Archive, and it provides 
opportunities for audiences of all ages and backgrounds to learn about and critically engage with film. 
The IFI comprises three core activities: to Exhibit, Preserve, and Educate, and operates in Dublin, 
nationally and internationally.  
  
Reporting to:   IFI Press and Marketing Manager 
Key Relationships: IFI Public Affairs and Marketing Director, IFI Press and Marketing Assistant, 

IFI Player Digital Content Manager             
    
The Digital Marketing Officer will be responsible for implementing the effective delivery of all digital 
marketing initiatives for the company, incorporating IFI Cinemas, IFI Irish Film Archive, IFI Education, 
IFI International, IFI National, festivals, seasons, courses, and special events. 
 
This job description provides an outline of the key day-to-day responsibilities of the role. 
 
Key responsibilities 

 Online communications, including customer service 

 Web and SEO Development 

 Social Media monitoring and e-marketing  

 Asset design 
 
IFI Website 

 

● Maintain the IFI website, ensuring that information is up-to-date, relevant and easily 

accessible 

● Maximise SEO opportunities, to build visitor numbers and online engagement 

● Create event pages and set ticket sales live in a prompt fashion 

 

Social media 

 Create strong, imaginative and appropriate content across the IFI’s social channels, in order 

to engage the IFI audience 

 Create comprehensive content schedules incorporating all IFI activity: exhibition, education 

and preservation 

 Run organic and paid campaigns across key platforms to increase event visibility and 

maximise ticket sales 

 Provide excellent customer service to the IFI community, addressing queries and customer 

service issues quickly and efficiently 

 Liaise with various IFI Departments to promote the work of the organisation online  
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e-Marketing 
 

 Co-ordinate e-marketing activity using audience segments to create impactful and targeted 
ezines, increasing engagement and conversion rates 

 Manage IFI mailing lists and subscriber information in accordance with best practice GDPR 
principles 

 Create engaging weekly and occasional newsletters promoting the ongoing activities of the 
IFI, with a view to increasing engagement 

 
Promotional activity 
 

 Work with the IFI Marketing team to develop and design visually interesting and engaging 
promotional content around activities including press events and festival launches 

 Create short in-house promotional videos to alert audiences to upcoming releases, seasons, 
festivals and special events  

 
 

Person Specification 

For the department to maximise its potential, teamwork and effective communication are key. The 

Digital Marketing Officer is expected to contribute positively, proactively and constructively to the 

team, share information and contribute to meetings, and be flexible in all aspects of the role when 

required. 

The ideal candidate should also possess: 

 A digital marketing qualification 

 A minimum of one year digital marketing experience, in-house, freelance or agency 

 Strong knowledge and experience of social media platforms and digital trends, with a track 
record of delivering successful online campaigns 

 Familiarity with online publishing tools, including Wordpress  

 Familiarity with e-marketing tools, particularly Mailchimp 

 Basic video editing and production skills desirable – experience with After Effects, 
Renderforest or similar a plus 

 Excellent writing and proof reading skills 

 Excellent organisational, time management and project management skills,  

 Motivated, energetic and results driven 

 A passion for and a good working knowledge of film 

 

Applicants should forward a cover letter and CV by email to Stephen Boylan, IFI Press and Marketing 
Manager, at sboylan@irishfilm.ie. 
 
Closing date for applications is 17.00 on Friday, January 31st. 
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